
 

 

M.S. Marketing Degree Plan 
College of Business and Technology 

Texas A&M University-Commerce 
 

 

Name:   SID#   
Mailing Address   
Telephone(day/eve)   E-Mail   

Graduate of:   
Degree:   Major   Recvd:   
UGPA:   UGPA last 20 courses:  
GMAT Total Score:   GRE    TOEFL  Adm. Index:  

Admission 

Recommendation:  Full                 
   

Conditional 
  

Provisional 
 

 (date)  (date)  (date) 

Foundation Study in Marketing and Management (These courses can be waived for students with appropriate 

undergraduate coursework.) 

Course Number Section Grade Date Comments 

Fin 501    Fin 304 is required to waive Fin 501. 

FIN 501 waived if checked _____ 

Mkt 501    Mkt 306 is required to waive Mkt 501 

MKT 501 waived if checked _____ 
 

Mgt 501    Mgt 305 & 307 are  required to waive Mgt 501 

MGT 501 waived if checked _____ 
 

Support Coursework Outside of Marketing 
Fin 504     

Mgt 585     

Advanced Breadth in Marketing Management 
Mkt 521     

Mkt 571     

Mkt 572     

Mkt 586      

Mgt 527    (Taken last semester only) 

Research Component 
BA 595     

Specialized Courses in Marketing:  6 Hours Required (Choose 2 of the below) 
Course Number Section Grade Date Comments 

Mkt 568     

Mkt 573     

Mkt 597    (Topics will vary) 

Mkt 5XX    Any Marketing Elective 

 

 
 

_____________________________________________ 
 

Dr. Jerry D. Parish, Associate Dean, College of Business & Technology  

 

 

 
 

______________________________________________ 

(Date) 

Note: 
Please contact Sarah Rooney, Coordinator 903.468.6051 or Sarah_Rooney@tamu-commerce.edu  for advising. 

The Director of the College of Business & Technology Advising Center is Shanna Hoskison, 866.622.3899  or mba@tamu-commerce.edu  

Faculty Advisor is Chris Meyers, 903.886.5700 or Chris_Meyers@tamu-commerce.edu 
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